
Online Marketing 101

A conversational lesson:
I introduce a topic, you ask questions, we discuss, we 

learn.



About   
• We help you change the world : 

Faster and better through online 
marketing. 

• The Bold Approach wins because it is:

• Customer driven

• Fully accountable

• Metrics based

• Integrated



Internet Myths 101

• Make millions from home 
while you sleep 

• Guaranteed success in life

• It’s just a series of tubes... 
with trucks...



Real Online Success 
101

• No overnight successes

• The user is the boss

• Build an effective 
website

• Measure everything

• Improve all the time

• Spread the word



Ready?



Be User Centric
• Each user is a real person

• Every user has a need

• You have value when you 
meet their need

• The way they define their 
need is the way you 
should communicate your 
value

• Use your user’s language!



Learning User 
Language

• http://trends.google.com/trends

• http://www.google.com/insights/search/
#

• http://www.google.com/sktool/#

• https://adwords.google.com/select/Key
wordToolExternal



Google Trends



Google Insights For Search



Google Site Based Keyword 
Tool



Adwords Keyword Research 
Tool



Thoughts?



An Effective Website
• Has what I need

• Tells me how to get 
it

• Tells me why it’s 
good

• Makes it safe and 
easy

• Makes me smarter

• Gives me a reason 



More Bullseye, 
Less Dart Board

• Headlines speak to the 
user’s primary interest

• Pick one main call to action 
and a couple backups 

• Clear call to action on every 
page in about the same 
place

• Phone number on every 
page

• Close content with calls to 



Example: 
MyCamServer.com



Example: 
MyCamServer.com

educate and engage



Insights?



Measuring Web Traffic
• Google Analytics - It’s Free!

• www.google.com/analytics

• What to measure - KPIs

• Where do users come from

• What pages do they visit

• What do they accomplish

• Ask it questions - I wonder. . 
.



Google Analytics Dashboard



Site Traffic Overlay



Site Traffic Overlay



Site Traffic Overlay



Single Page Analysis



Traffic Sources That Led Here



Keywords From Search Traffic



Goal Conversion By Traffic 
Source



Per Goal Conversion By 
Source



Reactions?



Time For 
Improvement

• Identify the steps required 
to accomplish an important 
goal

• Recommend site changes 
to positively impact that 
funnel

• Launch the test, wait, 
analyze

• If you win, keep the 
changes - If you lose, try 
again



Types Of Tests
• A/B Page Testing

• Page layout changes

• New design 
elements

• On-page element testing

• Headline tweaks

• Call to action tweaks

• Photo changes



Tools For Testing

• Friends and family

• Clients and colleagues

• Survey Monkey
• http://www.surveymonkey.com/ 

• Google Website Optimizer
• https://www.google.com/accounts/ServiceLogi

n?service=websiteoptimizer

• Good article with summaries on testing platforms -



Quandaries?



Getting The Word 
Out

• Search engine marketing

• Publishing and content 
marketing

• Social media and online PR

• Banner ads

• pURL

• Off-line integration



Search Engine 
Marketing• Targeted and needs based

• Paid Search Marketing

• Pay per click 

• Guaranteed traffic

• Search Engine 
Optimization

• Indexing

• Relevance



Publishing, Content  
and Social Media

• Blog first - publishing 
foundation

• Be social - articles, cross 
posting and commenting

• Email marketing and 
newsletters

• Social media - Facebook & 
Twitter

•



Banner Ads, pURL 
and Off-line marketing

• Banner ads - CPA - CPM

• pURL - Direct mail to personalized 
pages

• Off-line integration - Identify online 



Questions?



Thanks!


