Online Marketing 101
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A conversational lesson:
ntroduce a topic, you ask questions, we discuss, \
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About <b>

® We help you change the world
Faster and better through online
marketing.

® The Bold Approach wins because it is:
® Customer driven
® Fully accountable

® Metrics based
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Internet Myths 101

® Make millions from home
while you sleep

® Guaranteed success in life

® |It's just a series of tubes...
with trucks...
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101

No overnight successes
The user Is the boss

Build an effective
website

Measure everything

Improve all the time

Spread the word






Be User Centric

Each user Is a real person
Every user has a need

You have value when you
meet their need

The way they define their
need Is the way you
should communicate your
value
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Language
Soogle

® http://trends.google.com/trends

® http://www.google.com/insights/search/
i

® http://www.google.com/sktool/#

® https://adwords.google.com/select/Key
wordToolExternal
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'B| Stocks head for sharp decline on recess
Contra Costa Times - Oct 24 2008

‘c| Japan in recession
Calcutta Telegraph - Nov 17 2008

'D| US ‘already in recession’
MWC News - Dec 2 2008

E| UK in recession
nebusiness.co.uk - Jan 23 2009

'F| Kimora Lee Simmons spends to fight re
guardian.co.uk - Jan 28 2009

stock market I-H

rsonville, NC, USA
e, NC, USA
ury, NC, USA
ws, NC, USA
oint, NC, USA
NG, USA

NC, USA

rd, NC, USA

ville, NC, USA

More news results »

Languages

1. English  —

Google Trends
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Google Insights For Search



Google Site Based Keyword
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Adwords Keyword Research
HWaYal



Thoughts?



An Effective Website

® Has what | need

® Tells me how to get
it

® Tells me why it's
good

® Makes it safe and
easy

® Makes me smarter
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® Headlines spea tot

| essuidariBoar

® Pick one main call to action
and a couple backups

® Clear call to action on every
page In about the same
place

® Phone number on every
page
® Close content with calls to



Example:
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Example:
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Insights?



Vieasuring Web Traffi

® Google Analytics - It's Free!

® www.google.com/analytics

® What to measure - KPIs
® Where do users come from
® What pages do they visit
® What do they accomplish

® Ask it questions - | wonder. .



Google Analytics Dashboard



Site Traffic Overlay



Site Traffic Overlay



Site Traffic Overlay



Single Page Analysis



Traffic Sources That Led Here



Keywords From Search Traffic



Goal Conversion By Tratffic
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Per Goal Conversion By

CAnrirerno



Reactions?
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® |dentify the steps required

| M @Mt Hportant

goal

® Recommend site changes
to positively impact that
funnel

® | aunch the test, wait,
analyze

® If you win, keep the
changes - If you lose, try



Types Of Tests

* A/B Page Testing
® Page layout changes

® New design
elements

® On-page element testing
® Headline tweaks

® Call to action tweaks

® Dhrntn ~rhanAac



Tools For Testing

® Friends and family
® Clients and colleagues

® Survey Monkey

® http://www.surveymonkey.com/

® Google Website Optimizer

® https://lwww.google.com/accounts/ServicelLodi
n?service=websiteoptimizer

® Cnod article with ciimmariece nn te<tinad nlatfarme -



Quandaries?
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Out

® Search engine marketing

® Publishing and content
marketing

® Social media and online PR
® Banner ads
® PURL
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® Targeted Maaglﬁ@lsl@g

® Paid Search Marketing
® Pay per click VYAEHOC
® Guaranteed traffic

® Search Engine
Optimization

® Indexing

® DAalav/iAanco
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and Soclal Media
® Blog first - publishing
foundation

® Be social - articles, cross
posting and commenting

® Email marketing and
hewsletters

® Social media - Facebook &
Twitter
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and Off-line marketing

® Banner ads - CPA - CPM

® pPURL - Direct mail to personalized
pages

® Off-line integration - Identify online



Questions?



Thanks!



